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Strasbourg en France. Elle a enseigné a I'Université Lyon II, EM Strasbourg Business
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and Social Change, Management International, Journal of Retailing and Consumer
Services, Journal of Travel and Tourism Marketing et Management & Avenir.
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Chapitres d’ouvrage

HALLEM, Y., I. ABBES, "Quand les technologies immersives réinventent les prestations
touristiques" dans Les dessous de la Publicité., Ed., Ellipses, 2024

HALLEM, Y., S. DEKHILI - "Co-creation facets and their impact on tourist well-being: an
empirical study in the French context, book chapter in Brand Co-creation Tourism
Research: Contemporary Issues and Challenges, Apple Academic Press, Taylor and
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