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Le pble Business Development regroupe les enseignements liés a la strategie commerciale, a la
gestion des achats, au management de la distribution, a la transformation des entreprises et au
développement a l'international. Il forme les étudiants a la croissance des activités de I'entreprise, au
developpement de nouveaux marchés et a I'adaptation aux évolutions €économiques et

technologigues.
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Pole

DIGITAL/DATA

Le pole Digital regroupe les enseignements liés au marketing digital, a la data, au e-commerce, a la
communication en ligne et aux innovations technologiques. Il forme les étudiants aux nouveaux
leviers numeériques de performance, a I'analyse des données et aux stratégies digitales permettant de
répondre aux enjeux actuels des entreprises.
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Pole
FINANCE /

IMMOBILIER

Le pole Finance / Immobilier regroupe les disciplines liees a la gestion financiere, a la banque, a
l'audit, a la comptabilité, ainsi qu'aux metiers de l|'immobilier. I forme les étudiants aux
fondamentaux économiques, a l'analyse des marches, a la stratégie patrimoniale et aux mécanismes
d'investissement, en les préparant aux enjeux financiers contemporains.
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https://www.linkedin.com/in/alanmangot?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAABiUfFMBA7H_bDE-5HvOccN1eMZ0M798ZAs&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3BtjkPFjF6ReGXXpsx09k6YA%3D%3D
https://www.linkedin.com/in/denis-roure-76388329?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAAAYAkHsBA1MxUgwtruQMBsVBBGjE6SbiifE&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3BMsKP7e%2BrRQ2O88s26CuTEA%3D%3D
https://www.linkedin.com/in/michelperezdataintelligence/
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https://www.linkedin.com/in/jeanne-junercia-w-1392a06b/
https://www.linkedin.com/in/mustapha-bouzizoua-b2404693/
https://www.linkedin.com/in/jean-daniel-kakou/
https://www.linkedin.com/in/mohamed-slimane-mokeddem-6b0388120/
https://www.linkedin.com/in/dreyfuss-gilles-23b36941/
https://www.linkedin.com/in/makhoudia-diouf-1a69ab54/
https://www.linkedin.com/in/magali-lesueur-b8500876/
https://www.linkedin.com/in/fran%C3%A7ois-rossignol-de-la-ronde-583369157/
https://www.linkedin.com/in/pascal-philippossian-hardouin-0763351/
https://www.linkedin.com/in/tarikelrhani?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAABInQF8BPsR8py6DD-KhvXEDOtXD1R5qZEc&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3BIfrzbdCiQianJh7iCOaWQw%3D%3D
https://www.linkedin.com/in/dr-foued-ayari-phd-012845b/
https://www.linkedin.com/in/christophevicel/
https://www.linkedin.com/in/jean-jacques-jault-b690b85a/
https://www.linkedin.com/in/emmanuel-cranston-7a20a762/
https://www.linkedin.com/in/jean-jacques-jault-b690b85a/

Pole
LUXE / VIN /

TOURISM

Le pole Luxe / Vin / Tourisme rassemble les formations dédiées aux secteurs premium et culturels,
en mettant I'accent sur le marketing expérientiel, la gestion de marque, |I'hospitality management et
la connaissance produit. Il prépare les étudiants aux spécificités de ces univers d’exception, en les

sensibilisant aux exigences d'excellence, d'innovation et de savoir-faire.
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https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAADCg0koBK9gxXV3LKFtn_ky6am353JPacFY&keywords=c%C3%A9line&origin=RICH_QUERY_SUGGESTION&position=0&searchId=14ed3178-2a29-4c55-a85d-2bd63ea170f2&sid=Vqs&spellCorrectionEnabled=false
https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAAAUA3o4BZY0HAizmpGcZB7Y6xKH4zxnCafw&keywords=judith%20hepner%20dba%2C%20mba%2C%20llb%2C%20bsc&origin=RICH_QUERY_SUGGESTION&position=0&searchId=29156660-db69-49d0-9b76-df96da10e8ad&sid=y_O&spellCorrectionEnabled=false
https://www.linkedin.com/in/sylvie-lebel/
https://www.linkedin.com/in/eduardo-stepanski?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAAAzuwVoBo5LzDJ7pxVaHFh5Fa0791qxjQdo&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3BudAxV9rYRFOUyoKX4JvBjQ%3D%3D
https://www.linkedin.com/in/laury-hemery-8292164b?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAAAqIRiEBKCXNVNTB1FiGewJSSvAzRD82IlE&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3BSDNfNKqTTgK7wmrnDCpzDA%3D%3D
https://www.linkedin.com/in/karimbouhajeb?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAAAGIpMIB2E8xR11NcvB5IDyTxpZ6rg6k5kQ&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3BRcJ%2BiT%2FBRxSi8IVMlPlMvg%3D%3D
https://www.linkedin.com/in/vanessaallard?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAAAaX7tQBeOCTeqbcHfRE7bsIE4bw4FfpNFw&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3BtC1UFUkgQuyzsabIrahirQ%3D%3D
https://www.linkedin.com/in/cyril-abecassis-3ba09058?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAAAwdGz4BYlqufSwvrkG3-eH42IQN3O4Tj9E&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3B5sj91kfnQ0W%2B%2Bt7Tk36CuQ%3D%3D
https://www.linkedin.com/in/intervenant/
https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAAAUA3o4BZY0HAizmpGcZB7Y6xKH4zxnCafw&keywords=judith%20hepner%20dba%2C%20mba%2C%20llb%2C%20bsc&origin=RICH_QUERY_SUGGESTION&position=0&searchId=29156660-db69-49d0-9b76-df96da10e8ad&sid=y_O&spellCorrectionEnabled=false
https://www.linkedin.com/in/eduardo-stepanski?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAAAzuwVoBo5LzDJ7pxVaHFh5Fa0791qxjQdo&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3BudAxV9rYRFOUyoKX4JvBjQ%3D%3D
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https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAADCg0koBK9gxXV3LKFtn_ky6am353JPacFY&keywords=c%C3%A9line&origin=RICH_QUERY_SUGGESTION&position=0&searchId=14ed3178-2a29-4c55-a85d-2bd63ea170f2&sid=Vqs&spellCorrectionEnabled=false
https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAAAUA3o4BZY0HAizmpGcZB7Y6xKH4zxnCafw&keywords=judith%20hepner%20dba%2C%20mba%2C%20llb%2C%20bsc&origin=RICH_QUERY_SUGGESTION&position=0&searchId=29156660-db69-49d0-9b76-df96da10e8ad&sid=y_O&spellCorrectionEnabled=false
https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAAAvIe50BQ4-pvUfPLQwLumst-HU4ZB2rEKc&keywords=florian%20zuani&origin=RICH_QUERY_SUGGESTION&position=0&searchId=ca3e0511-a34c-450f-abec-f7b1a6cb2b1e&sid=1ne&spellCorrectionEnabled=false
https://www.linkedin.com/in/eduardo-stepanski?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAAAzuwVoBo5LzDJ7pxVaHFh5Fa0791qxjQdo&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3BudAxV9rYRFOUyoKX4JvBjQ%3D%3D
https://www.linkedin.com/in/laury-hemery-8292164b?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAAAqIRiEBKCXNVNTB1FiGewJSSvAzRD82IlE&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3BSDNfNKqTTgK7wmrnDCpzDA%3D%3D
https://www.linkedin.com/in/karimbouhajeb?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAAAGIpMIB2E8xR11NcvB5IDyTxpZ6rg6k5kQ&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3BRcJ%2BiT%2FBRxSi8IVMlPlMvg%3D%3D
https://www.linkedin.com/in/vanessaallard?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAAAaX7tQBeOCTeqbcHfRE7bsIE4bw4FfpNFw&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3BtC1UFUkgQuyzsabIrahirQ%3D%3D
https://www.linkedin.com/in/cyril-abecassis-3ba09058?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAAAwdGz4BYlqufSwvrkG3-eH42IQN3O4Tj9E&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3B5sj91kfnQ0W%2B%2Bt7Tk36CuQ%3D%3D
https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAAAUA3o4BZY0HAizmpGcZB7Y6xKH4zxnCafw&keywords=judith%20hepner%20dba%2C%20mba%2C%20llb%2C%20bsc&origin=RICH_QUERY_SUGGESTION&position=0&searchId=29156660-db69-49d0-9b76-df96da10e8ad&sid=y_O&spellCorrectionEnabled=false
https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAADCg0koBK9gxXV3LKFtn_ky6am353JPacFY&keywords=c%C3%A9line&origin=RICH_QUERY_SUGGESTION&position=0&searchId=14ed3178-2a29-4c55-a85d-2bd63ea170f2&sid=Vqs&spellCorrectionEnabled=false
https://www.linkedin.com/in/intervenant/
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https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAADCg0koBK9gxXV3LKFtn_ky6am353JPacFY&keywords=c%C3%A9line&origin=RICH_QUERY_SUGGESTION&position=0&searchId=14ed3178-2a29-4c55-a85d-2bd63ea170f2&sid=Vqs&spellCorrectionEnabled=false
https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAAAUA3o4BZY0HAizmpGcZB7Y6xKH4zxnCafw&keywords=judith%20hepner%20dba%2C%20mba%2C%20llb%2C%20bsc&origin=RICH_QUERY_SUGGESTION&position=0&searchId=29156660-db69-49d0-9b76-df96da10e8ad&sid=y_O&spellCorrectionEnabled=false
https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAAAvIe50BQ4-pvUfPLQwLumst-HU4ZB2rEKc&keywords=florian%20zuani&origin=RICH_QUERY_SUGGESTION&position=0&searchId=ca3e0511-a34c-450f-abec-f7b1a6cb2b1e&sid=1ne&spellCorrectionEnabled=false
https://www.linkedin.com/in/b%C3%A9atrice-bedford-7270611/
https://www.linkedin.com/in/djamila-kerdoun-50347541/
https://www.linkedin.com/in/vchtang/
https://www.linkedin.com/in/cyril-abecassis-3ba09058?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAAAwdGz4BYlqufSwvrkG3-eH42IQN3O4Tj9E&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3B5sj91kfnQ0W%2B%2Bt7Tk36CuQ%3D%3D
https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAAAUA3o4BZY0HAizmpGcZB7Y6xKH4zxnCafw&keywords=judith%20hepner%20dba%2C%20mba%2C%20llb%2C%20bsc&origin=RICH_QUERY_SUGGESTION&position=0&searchId=29156660-db69-49d0-9b76-df96da10e8ad&sid=y_O&spellCorrectionEnabled=false
https://www.linkedin.com/in/intervenant/
https://www.linkedin.com/in/sylvie-lebel/
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https://www.linkedin.com/in/anne-charlotte-m%C3%A9lia-bachas-21530360?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAAAzb-XEBv1R67PzVHQbmG18XuGVJq9WiCSE&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3Bt8Z3CXVgSGCxuuPWOjwWfA%3D%3D
https://www.linkedin.com/in/sophie-beaulieu-camus-dipwset?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAAAWTrPsBs7rHaam8xrxaK_on8cN-x3ZbdZ0&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3BGONikQ6%2FTi%2BE7L4PArQf3w%3D%3D
https://www.linkedin.com/in/baptistetignol?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAAAm9Q0EBqqSSK3TInxYkHovLNca13qx2a2M&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3BjpT058JfRTiz0irkHB9pcA%3D%3D
https://www.linkedin.com/in/clemenceborst?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAAASl8rIB4Hxe4yLcMnZCdcHLDgNIQ1eRAQo&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3BYl4FduVOQ4uTRNzYB3oFiQ%3D%3D
https://www.linkedin.com/in/chloefornari?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAAA1p07QBcFhGtLcO2eNq6-uxq-b7g1UsmKA&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3BbyLsC%2FINRPmWGAx2uDzilg%3D%3D
https://www.linkedin.com/in/anne-charlotte-m%C3%A9lia-bachas-21530360?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAAAzb-XEBv1R67PzVHQbmG18XuGVJq9WiCSE&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3Bt8Z3CXVgSGCxuuPWOjwWfA%3D%3D
https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAAAvIe50BQ4-pvUfPLQwLumst-HU4ZB2rEKc&keywords=florian%20zuani&origin=RICH_QUERY_SUGGESTION&position=0&searchId=ca3e0511-a34c-450f-abec-f7b1a6cb2b1e&sid=1ne&spellCorrectionEnabled=false
https://www.linkedin.com/in/intervenant/
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https://www.linkedin.com/in/cyril-abecassis-3ba09058/
https://www.linkedin.com/in/florian-zuani-aa525656/
https://www.linkedin.com/in/bruno-simon-14421811/
https://www.linkedin.com/in/daniellamcnulty/
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https://www.linkedin.com/in/karimbouhajeb?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAAAGIpMIB2E8xR11NcvB5IDyTxpZ6rg6k5kQ&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3BRcJ%2BiT%2FBRxSi8IVMlPlMvg%3D%3D
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https://www.linkedin.com/in/huibin-li-2750851a8
https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAADCg0koBK9gxXV3LKFtn_ky6am353JPacFY&keywords=c%C3%A9line&origin=RICH_QUERY_SUGGESTION&position=0&searchId=14ed3178-2a29-4c55-a85d-2bd63ea170f2&sid=Vqs&spellCorrectionEnabled=false
https://www.linkedin.com/in/emmanuel-cranston-7a20a762/
https://www.linkedin.com/in/laury-hemery-8292164b?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAAAqIRiEBKCXNVNTB1FiGewJSSvAzRD82IlE&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3BSDNfNKqTTgK7wmrnDCpzDA%3D%3D
https://www.linkedin.com/in/laury-hemery-8292164b?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAAAqIRiEBKCXNVNTB1FiGewJSSvAzRD82IlE&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3BSDNfNKqTTgK7wmrnDCpzDA%3D%3D
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MARKETING /

COMMUNICATION &
SPORT

Le pole Marketing / Communication et Sport regroupe les matieres centrées sur la stratégie de
marque, le marketing digital, la communication 360° et la gestion de projet. Il forme les étudiants
aux compeétences essentielles pour concevoir, piloter et déployer des actions marketing et
communication efficaces, en phase avec les enjeux contemporains des entreprises, et dans le milieu

du marketing sportif.

Votre
Promo Manager

Votre
’ Directeur de programme

Julian DUPRAZ Mickael BRION
jdupraz@inseec.com DIRECTLINE
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MSc
1ere année

M1
Communication, marketing d'influence et Relations Presse

M1
Communication, publicité, stratégie digitale

M1
Marketing Brand Management

M1
Marketing, Communication, Stratégie de Marque

M1
Marketing_ du Sport et expérience client

cecee@®

MSc
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M2
Communication, marketing d'influence et

Relations Presse

M2
Communication, publicité, stratégie digitale

M2
Marketing Brand Management

M2
Marketing, Communication, Stratégie de marque

M2
Marketing du sport et expérience client
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https://www.linkedin.com/in/margot-grellier-324b3889/
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https://www.linkedin.com/search/results/all/?keywords=jennifer%20di%20noi&origin=GLOBAL_SEARCH_HEADER&sid=NYG
https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAABqmHEMBEFCjx_ytC5R4eARteV5GZjwBl24&keywords=bilal%20yakhlef&origin=RICH_QUERY_SUGGESTION&position=0&searchId=d76d4539-0fd0-49f4-9eee-ab7babad08f9&sid=5ig&spellCorrectionEnabled=false
https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAAAFzCT0Bhad8nUi1gGxz7xL9yXZ_4pTcpNQ&keywords=ellen%20kountz&origin=RICH_QUERY_SUGGESTION&position=0&searchId=625dcd88-da81-4f23-96ea-023d8a96c45b&sid=Xnw&spellCorrectionEnabled=false
https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAAAAEmWABHD14PjQYcWnsHYUi1feUbv73nZ4&keywords=jean-philippe%20cunniet&origin=RICH_QUERY_SUGGESTION&position=0&searchId=6312ef48-be8c-4714-a888-6e223e51c7c5&sid=6%3By&spellCorrectionEnabled=false
https://www.linkedin.com/in/julian-dupraz-09ab3588/
https://www.linkedin.com/in/edouardbourbon/overlay/about-this-profile/?lipi=urn%3Ali%3Apage%3Ad_flagship3_profile_view_base%3BmRVFOUSjQr2SZxXNhxDPlQ%3D%3D
https://www.linkedin.com/in/margot-grellier-324b3889/
https://www.linkedin.com/in/intervenant/
https://www.linkedin.com/search/results/all/?keywords=jennifer%20di%20noi&origin=GLOBAL_SEARCH_HEADER&sid=NYG
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https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAAAxj4hoBulTuvlvmr4gdn4xGMYUcYhdt6wM&keywords=catherine%20gomez%20hi%C3%A9ret&origin=RICH_QUERY_SUGGESTION&position=0&searchId=e1c05f79-4780-4e1e-81d1-3c7cd99d4f48&sid=9wI&spellCorrectionEnabled=false
https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAAA9MQugBM2CC-UpspP-fjZXlYBkIvmKafjE&keywords=sylvie%20couyoumdjian&origin=RICH_QUERY_SUGGESTION&position=0&searchId=692cb8ac-dfdd-4d39-8782-70593c51fdf3&sid=qj(&spellCorrectionEnabled=false
https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAACjAwDABftgJA2lP8xrFKolUosKqiBiEy2A&keywords=julien%20hababou&origin=RICH_QUERY_SUGGESTION&position=0&searchId=8f880fd2-38f6-41a5-8ed3-2ba71d25dd6b&sid=6kF&spellCorrectionEnabled=false
https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAACa5QRoBAEEGT7Di2SQKbQxWWpqiXj29fJw&keywords=eric%20dellamaggiore&origin=RICH_QUERY_SUGGESTION&position=0&searchId=bb3391ab-d086-4cc6-b3ba-241f345543e4&sid=12c&spellCorrectionEnabled=false
https://www.linkedin.com/in/j%C3%A9r%C3%B4me-r%C3%A9veill%C3%A8re-3607312b/
https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAAAK2kdEB2SHZRvkiTq-3NU1Xp0Y66rWSwoo&keywords=samuel%20cranston&origin=RICH_QUERY_SUGGESTION&position=0&searchId=2039c53e-8bba-4ad2-860c-534138be4ac9&sid=8XR&spellCorrectionEnabled=false
https://www.linkedin.com/in/nathalie-garnier-75a02530?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAAAZpB_YB1S2UAL2ptltRc_ZU4DJ09S0utEQ&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3Bv0WNj%2BXDTFGhYk7Igikwaw%3D%3D
https://www.linkedin.com/in/edouardbourbon/overlay/about-this-profile/?lipi=urn%3Ali%3Apage%3Ad_flagship3_profile_view_base%3BmRVFOUSjQr2SZxXNhxDPlQ%3D%3D
https://www.linkedin.com/in/bilal-y-a2b892105?miniProfileUrn=urn%3Ali%3Afs_miniProfile%3AACoAABqmHEMBEFCjx_ytC5R4eARteV5GZjwBl24&lipi=urn%3Ali%3Apage%3Ad_flagship3_search_srp_all%3BW0gbsh1URR6ERIPQi2CY%2Bg%3D%3D
https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAAAFzCT0Bhad8nUi1gGxz7xL9yXZ_4pTcpNQ&keywords=ellen%20kountz&origin=RICH_QUERY_SUGGESTION&position=0&searchId=625dcd88-da81-4f23-96ea-023d8a96c45b&sid=Xnw&spellCorrectionEnabled=false
https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAAAB1lwABsPY7ZgkKXdGIpwMjobhCvOTHKI0&keywords=laurent%20schummer&origin=RICH_QUERY_SUGGESTION&position=0&searchId=4585d82c-a694-454d-806d-03f8f9c0f39a&sid=~ks&spellCorrectionEnabled=false
https://www.linkedin.com/search/results/all/?keywords=jennifer%20di%20noi&origin=GLOBAL_SEARCH_HEADER&sid=NYG
https://www.linkedin.com/in/intervenant/
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https://www.linkedin.com/company/adetem/
https://www.linkedin.com/in/jeromemonange/
https://www.linkedin.com/in/selma-hadriche-94199211/
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